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Explain how aﬀected
par es (students,
faculty, staﬀ) will be
informed of the
impending closure.
All majors will be no ﬁed by email of the impending change for the 2018‐2019 catalog. For faculty and staﬀ, no ﬁca on will
occur at departmental mee ngs and by email.
Explain how students
will be helped to
complete their
programs of study with
minimal disrup on or
addi onal expense.
The courses for the cer ﬁcate are always oﬀered, since they are regular major courses. The remaining students will easily be
able to register for them in any given semester. The courses are part of faculty members' regular course loads. Current
students in the cer ﬁcate will be able to complete the remaining requirements without disrup on. Future students will not
be able to since it will not be oﬀered in their respec ve catalog.
Upload teach‐out
agreements with other
ins tu ons.

Explain how faculty
and staﬀ will be
redeployed or helped
to ﬁnd new
employment.
Not applicable as faculty and staﬀ will remain as they are currently employed and used, with the same eﬀort.
How many students

17

are currently enrolled
in the program?
Projected gradua on

05/2019

date for the last
student(s) in the
program?
Ra onale for
inac va on/dele on
The department now oﬀers transcriptable tracks that match our cer ﬁcates, making the cer ﬁcates redundant. The faculty
would prefer to use other methods besides a cer ﬁcate to encourage student engagement.
Explain how aﬀected
par es (students,
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Contact(s)

Name
Michelle Diaz

E‐mail
mdiaz@mays.tamu.edu

Phone
979‐595‐6458

Academic level

Undergraduate

Eﬀec ve Term

2017‐2018

Department

Marke ng

College

Mays Business School

Program type

Cer ﬁcate

With a cer ﬁcate in

Adver sing Strategy

Catalog Program Title

Adver sing Strategy ‐ Cer ﬁcate

CIP and Fund code

5218010016

Ra onale for Proposal

The cer ﬁcate is being updated to add requirements that are now captured as zero‐credit‐hour courses.

Program hours

12

Is this program eligible

No

for ﬁnancial aid?
Cer ﬁcate type

Degree‐dependent

Program delivery mode

On‐campus

Catalog Program Requirements

Requirements include 12 hours of speciﬁc coursework, with a grade of 'B' or be er required in each cer ﬁcate course.
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Course List
Code

Title

Semester Credit Hours

MKTG 299
Marke ng Professional Organiza on Involvement 1
Select one of the following:
MKTG 298

Marke ng Internship Experience 2

MKTG 484

Marke ng Internship

Select four of the following:

0

12

MKTG 345

Social Media and Public Rela ons

MKTG 347

Adver sing and Crea ve Marke ng Communica ons

MKTG 442

Innova on and Product Management

MKTG 445

Account Planning and Research

MKTG 447

Advanced Adver sing: Case Compe

on

Total Semester Credit Hours

12

1MKTG 299 should be registered for when there is ac ve par cipa on in Aggie Adver sing Club. This is required for a minimum of 2 semesters. Therefore, MKTG 299
must be taken a minimum of two mes to receive the cer ﬁcate.
2An internship in the adver sing industry is required. The internship must be for a minimum of 300 hours over 15 weeks or fewer. No more than 20% of work can be
clerical or unrelated to the development of professional skills in marke ng. The internship must oﬀer meaningful, professional‐level learning in areas of sales,
adver sing, retailing, sports marke ng, event planning, or communica on. The student must comply with all company regula ons, health and safety condi ons, and
legal requirements.

Addi onal informa on

Required program hours are s ll 12. However, the cer ﬁcate will also allow students to count an internship that they took for
academic credit, so some students may have 15 hours. However, the increase is not a requirement and the cer ﬁcate can be
earned with 12 hours.
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